
CHAPTER IV 

RETAILIN G IN DOWNTOWN SM ITHFIELD 

In th e last chapter we e xplain e d why parti c ul ar kind s of 

acti viti es are appropriate for downt o wn lo ca ti o n s . Ac tiviti es 

which a r e appropri a t e include those which serve a wid e a r ea 

an d whi c h ge nerat e interaction with o ther d owntown activities . 

Retailing* is a t y pi cal d owntown function; most kinds of re

tailing a r e a ppr o pri ate downtown functions, an d these kinds 

of retailing ge n e rat e much of the network of interaction. Re

tailing is th e lar gest single catego r y in t erms of floor 

s pace occupied, both in d owntown Smithfield ~nd in most other 

sma ll a nd medium s iz e c iti es' d owntow n ar eas . R e t ai lin g is 

a l so the major activity category whose pr ospects for g r o wth 

or con tinu e d prosp er it y in a d ow ntown location are qu es tion-

a b 1 e . For th ese r easons we will concen trate parti c ular 

attention on thi s sector of the downtown economy, first 

tracing th e r ecen t history of retailing in Smithfield an d 

Johnston County, an d then qu an tit a tiv ely pr ojec tin g the 

observe d trends t o 1980 . 

The Census of Business dat a in the t able opposite provid es 

an over-all impr ession of changes in Smithfiel d 's r eta il 

trade . I t shou ld be noted that th ese data apply to the City 

of Smithfie ld , includin g but not limit e d to th e downtown, and 

that th ey d o n o t includ e Business and Consumer Services, for 

which th e d a t a are l ess satisfactory . Since most of Smith-

fie ld' s r e t a il tr a d e i s downtown, and since trends in service 

* We will u se th e terms "r e t ailing " and "retailing and com 
mercial services " interchangeably, to d enote not only the 
sale of goo d s a t r etail but a l so similar p ersonal service 
an d business service activities, s uch as b eauty shops and 
credit bureaus, except when used in co nn ec tion with Census 
data. 
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